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U3 : 1 What are various individual determinants of consumer behaviour?

Explain. 6
e : 2 What is marketing research? Discuss its various applications’? 6
799 : 3 What is marketing research? Explain its importance and scope. 6
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U : 4 Explain marketing response to the consumer attitude.
U3 : 5 Why consumer behavior is important in selling decisions?
e : 6 Differentiate between consumer attitude and perception?
U : 7 What are the elements of international marketing?

U9 : 8 What is the concept of motivational research?

[ : 6 List various application areas of marketing research?
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