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Section - A 
[k.M & v 

        vf/kdre vad % 18  

                                                                                                                                           MMaaxxiimmuumm  MMaarrkkss::  1188  

uksV :  nh?kZ mRRkjh; iz'uA vius iz'uksa ds mRrj 800 ls 1000 'kCnksa esa fy[ksaA lHkh iz'u vfuok;Z gSaA  

 

1-    lfpo dkSu gksrk gS \ lfpo }kjk lEikfnr fd;s tkus okys egRoiw.kZ dk;ksZa dks le>kb;sA 6 

                 vFkok 

      O;kikfjd txr esa lfpoksa dk egRo crkrs gq, dk;kZy; vf/kdkjh ds :Ik esa mlds dk;ksZa dh     

      :ijs[kk crkb,A 

                                            vFkok 

         dEiuh lfpo dh ifjHkk’kk crkrs gq, mldh lkafof/kd ,oa okLrfod fLFkfr Li’V dhft,A  

 

2-   ^^funs'kd fdlh dEiuh dk efLr"d gksrk gS] tcfd lfpo dku] vka[k vkSj gkFk^^ bl dFku      

   dh leh{kkRed O;k[;k dhft;sA                                           6 

                                    vFkok 

    dEiuh lfpo ds lkafof/kd vkSj lafonkRed nkf;Roksa dk o.kZu dhft,A 

                                           vFkok 

         dk;Zlwph fdls dgrs gSa\ dk;Zlwph ds uSfR;d fo’k;ksa ,oa fo”ks’k fo’k;ksa dk lksnkgj.k o.kZu  

         dhft,A 

     

3-     cSBd dks le>kb;sA fof/k lEer cSBd ds fy;s D;k ewyHkwr vko';drk,¡ gksrh gSa] foLrkj     

    ls le>kb;sA                                                                 6 

                       vFkok 

   ^uksfVl* fdls dgrs gSa\ lHkk dks uksfVl tkjh djrs le; fdu ckrksa dks /;ku j[kuk  

    pkfg,\ 

                              vFkok 

         lHkk dh ifjHkk’kk nsrs gq, oS/k lHkk dh vko”;d “krksZas rFkk lkoZtfud vkSj vkSj futh lHkk esa  

         vUrj dks Li’V dhft,A  

                         



                                  Section – B 

                                                                        [[kk..MM  &&  cc                              vvff//kkddrree  vvaadd     :  12 

                                                                                          Maximum Marks:  12 
 

uksV :  y?kq mRRkjh; iz'uA vius iz'uksa ds mRrj 200 ls 300 'kCnksa esa fy[ksaA lHkh iz'u vfuok;Z gSA  
 

4    dEiuh cSBdksa esa er Mkyus dh izfØ;k le>kb, \                  2 

                       vFkok 

     izLrko 'kCn dh ifjHkk"kk nhft,A 

                              vFkok 

       ^useh lfpo^ rFkk ^dk;Zokgh lfpo^ ds dŸkZO;ksa esa vUrj crkb,A 

   

  5.   dksje ls vki D;k le>rs gSa\                              2 

                       vFkok 

    ^^vPNk i= og gksrk gS tks laf{kIr o lqLi"V gkŝ * fVIi.kh fyf[k,A 

                              vFkok 

                        lk/kkj.k lHkk dh rS;kjh ds laca/k esa lfpo dh Hkwfedk le>kb,A 

   

  6.   i=kpkj ds ewyHkwr fl)kUr le>kb;s A                        2 

                       vFkok  

     O;kolkf;d i=ksa ds eq[; rRo D;k gaS\ 

                              vFkok 

                       ^[kqyh dk;Zlwph^ ij fVIi.kh fyf[k,A  

   

  7.   O;kikfjd i=ksa ds fofHkUu izdkjksa dks le>kb, \                   2 

                       vFkok 

        fjiksVZ ys[ku dh fof/k crkb;sA 

                              vFkok 

                         lHkk ds dk;Zo`Rr ls vki D;k le>rs gSa\ 

   

  8. izksisxsUMk ,oa tulEidZ esa vUrj djsa A                          2 

                       vFkok 

    la{ksi.k D;k gS\ 

                              vFkok 

                       fo”ks’k ladYi D;k gS\ ;g ladYi fdu&fdu dk;ksZa ds fy, vko”;drk gksrk gS\ 

   

  9. lfpo vkSj funs'kd esa vUrj crkb,A                                          2 

                       vFkok    

       fdlh ljdkjh foHkkx ds lfpo dh fu;qfDr dSls dh tkrh gS\ 

                              vFkok 

  dEiuh dh fofHkUu izdkj dh lHkkvksa dks djus ds mns”; Li’V dhft,A  
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                                                                                    vf/kdre vad % 30 

   Maximum Marks: 3 

Section - A 
[k.M & v 

        vf/kdre vad % 18  

                                                                                                                                          MMaaxxiimmuumm  MMaarrkkss::  1188  

uksV :  nh?kZ mRRkjh; iz'uA vius iz'uksa ds mRrj 800 ls 1000 'kCnksa esa fy[ksaA lHkh iz'u vfuok;Z gSaA  
   

iz”u % 1   What are various individual determinants of consumer behaviour?  

Explain.             6 

iz”u % 2    What is marketing research? Discuss its various applications’?           6 

iz”u % 3  What is marketing research? Explain its importance and scope.           6 

                                                        Section – B 

                                                      [[kk..MM  &&  cc                                                vvff//kkddrree  vvaadd     :  12 

                                                                                        Maximum Marks:  12 
 

uksV :  y?kq mRRkjh; iz'uA vius iz'uksa ds mRrj 200 ls 300 'kCnksa esa fy[ksaA lHkh iz'u vfuok;Z gSA  
 

iz”u % 4    Explain marketing response to the consumer attitude.    2 

iz”u % 5    Why consumer behavior is important in selling decisions?   2 

iz”u % 6      Differentiate between consumer attitude and perception?   2 

 iz”u % 7      What are the elements of international marketing?    2 

iz”u % 8       What is the concept of motivational research?    2 

iz”u % 6       List various application areas of marketing research?   2 

 

 


